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Fig 1. Cumulative Search Volume from January 2011 to December 2020 for Stroke Related Topics used in this Study


Fig 2. Social Media Communities by Affiliation


Fig 3. Social Media Communities by Followers and Affiliation



Fig 4. Social Media Communities by Followers and Posts


Fig 5. Variations in New Social Media Communities by Year



Fig 6. Social media Communities by Community Purpose and Followers

Fig 7. Average Interaction based on User Likes, Comments and Shares for Different Content Types



Fig 8. Most Interacted Topics based on Content Types
Advertising	Awareness	Education	Fundraising	Motivation	Support	14	59	34	2	8	81	Community Purpose


Social media Communities



Average Likes	Video	Image	Link	Text	13.41	12.35	6.99	4.03	Average Comments	Video	Image	Link	Text	8.7899999999999991	4.46	1.59	1.68	Average Shares	Video	Image	Link	Text	8.5299999999999994	6.69	3.06	2.58	Content Type


Average Interaction




Likes	Prevention x Video 	Self- Care x Video 	Signs and Symptoms x Video	Caregiver Impact x Video	Patient Support and Care x Video	Patient Support and Care x Image 	Risk Factors x Image 	21.51	17.059999999999999	19.420000000000002	14.25	21.19	26.25	25.62	Comments	Prevention x Video 	Self- Care x Video 	Signs and Symptoms x Video	Caregiver Impact x Video	Patient Support and Care x Video	Patient Support and Care x Image 	Risk Factors x Image 	8.07	7.12	7	11.13	8.23	4.43	5.28	Shares	Prevention x Video 	Self- Care x Video 	Signs and Symptoms x Video	Caregiver Impact x Video	Patient Support and Care x Video	Patient Support and Care x Image 	Risk Factors x Image 	12.1	16.82	13.02	13.75	9.5399999999999991	7.01	6.66	Topic and Content Type


Average Interaction




Stroke	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	51.388888888888893	51.988888888888901	55.177777777777784	50.761111111111099	52.93888888888889	53.427777777777777	55.605555555555554	58.466666666666661	60.75	59.288888888888884	Signs and Symptoms	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	31.513333333333335	32.513333333333328	34.833333333333336	35.903333333333336	36.843333333333334	37.06666666666667	40.076666666666661	44.35	48.54666666666666	50.853333333333346	Medication	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	24.532051282051281	23.69230769230769	24.692307692307693	26.685897435897445	29.782051282051285	33.891025641025642	34.846153846153847	37.705128205128204	39.269230769230766	42.333333333333336	Recovery	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	43.799019607843142	47.338235294117652	41.397058823529413	45.245098039215684	46.700980392156872	49.259803921568626	48.946078431372548	50.191176470588232	53.416666666666664	48.485294117647051	Year


Cumulative Search Volume 




Facebook	Individual	Charitable Organizations	Medical Centres	Education Organizations	Small and Medium Entreprises	Community Centres	Government Organizations	54	36	13	16	3	18	1	Twitter	Individual	Charitable Organizations	Medical Centres	Education Organizations	Small and Medium Entreprises	Community Centres	Government Organizations	10	25	5	4	5	6	2	Affiliation


Social media Communities




Facebook	Charitable Organizations	Community Centres	Education Organizations	Governmental Organizations	Individual	Medical Centres	Small and Medium Entreprises	12264.557377049181	2265.9166666666665	1474.15	11773	1441.0625	945.5	2545.875	Twitter	Charitable Organizations	Community Centres	Education Organizations	Governmental Organizations	Individual	Medical Centres	Small and Medium Entreprises	11817.72	7149.833333333333	2361.75	15834	566.5	870.8	2971.8	Affiliation


Followers




Followers	Facebook	Twitter	4202.8439716312059	7093.5964912280706	Comments	Facebook	Twitter	579.61702127659578	4828.666666666667	Social media Communities


Total




Facebook	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	5	8	15	14	19	10	15	18	15	7	11	4	Twitter	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	10	5	8	13	5	1	5	3	2	2	3	0	Year


Social media Communities




