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Abstract: The lexical-semantic issues in translating food taste adjectives into Chinese are examined in this arti-
cle. Chinese food has a wide variety of colorful flavors. Correctly interpreting the adjectives that describe how
food tastes is crucial. With tasty, simple-to-digest meals, it promotes and popularizes Chinese cuisine. Because,
eating light, low-fat meals is crucial in today's world. Yet, due to poor translation and unclear menus, Chinese
restaurants in CIS nations, particularly in Uzbekistan, are unpopular with customers. The biggest mistakes in
Chinese restaurant menu are related to the incorrect translation of the taste adjectives of the food. This article
aims to identify the most erroneously translated Chinese adjectives, analyze them linguistically, and determine
the cause of translation errors. The translation ability of 60 Chinese language translators with HSK 4 level is
analyzed on the basis of experiment. Recommendations for solving the problem studied in this article have
been developed.

Keywords: Chinese taste adjectives; translation problems; food discourse; menus translation errors;
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1. Introduction

This article examines the lexical-semantic and pragmatic characteristics of Chinese food taste
adjectives. The article analyzes errors in the translation of adjectives meaning taste in Chinese into
foreign languages, as well as the stylistic features of adjectives of taste. Through a case study, the
article identified problems in the translation of taste adjectives in Chinese, which were translated
incorrectly by translators and students into Uzbek.

Since the beginning of time, humans have considered food to be a daily necessity, the primary
tool in their struggle for survival. The process of preparing and eating food, which has become a
physiological phenomenon that an individual must deal with daily, occupied a specific linguistic
“territory” in the language during the early stages of human evolution. The concept of “food” has a
special place in each nation's NWP (National Picture of the World). The world is an existence that can
be consumed or not consumed in the mind of a hungry man. This global cognitive appeal serves as
the foundation for an individual's attempt to (Olyanich, 2004).

It is a natural process for Chinese cuisine to enter every country as the Chinese language and
culture develop. The issue of correct description of Chinese national dishes in the menus is on the
agenda during this process. The reason for this is that every customer has the right to be fully in-
formed about the food they are eating as well as the food and products available when they enter the
restaurant. Unlike Asian cuisine, CIS cuisine does not have a sweet or bitter flavor. For example,
because the technique of caramelizing fruits and vegetables is not used in the preparation of Uzbek
dishes and pastries, if the words “caramelized banana” and “caramelized pear” are translated into
Uzbek as “karamellashtirilgan” (with the method of calking), this technique is completely unaccepta-
ble to the Uzbek housewife. The recipe may become incomprehensible due to unfamiliarity. In this
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case, three or four actions can be given in sequence, which is carried out by the caramelize command
in English: 1. Melt a small piece of butter in a pan over medium heat; 2. When the oil is hot, add the
bananas and brown sugar; 3. Bananas are dug from the sugar until they form a brown coating; 4.
Caramel continues to boil until the sauce thickens (G. Odilova, Dsc dissertation, 2021).

The cuisine of the CIS is devoid of all flavors that could be described as sweet, bitter, sour, mod-
erately harsh, severely bitter, or sweet-sour. For a customer who has never experienced these flavors
before, trying new dishes can be a dangerous endeavor. For instance, in Uzbekistan, digestive disor-
ders claim the lives of 4.1% of the population annually. The extraordinarily high-fat content of Uzbek
cuisine is the cause of this. Uzbek customers can prefer Chinese light food with delicate flavors.

For those with gastrointestinal issues, however, foods having a bitter or sour flavor might be
highly harmful. Translation or editing of Chinese food recipes to design equivalent menus the target
language for restaurants is necessary for this reason. The primary qualities of gluttonies that best
exemplify the taste adjectives of Chinese food were listed at the outset of this study.

We looked at the meal comments on the restaurant menus in Tashkent, Bishkek, Turkmenistan,
and Kazakhstan to assess the degree of translation. By examining these menus, one may accurately
interpret Chinese flavors that are absent from the cuisine of the CIS nations. The purpose was to
evaluate how well the translations matched the original. The reason is that visitors of Chinese eateries
in these areas frequently lament that the menus descriptions about meals are ambiguous and unable
to fully educate the customers the food's flavor. The authors looked at the difficulties encountered
while translating adjectives that describe food's flavor seeking understand why this occurs.

The adjectives of Chinese national dishes that were incorrectly translated in the translation of
the menus of Chinese restaurants in the aforementioned regions sought to understand how Chinese
philology (in the bachelor's degree) Uzbek students with a level of HSK level 4 can translate and
understand them.

To explore the lexical-semantic characteristics of the adjectives in Chinese that denote taste, in-
accurate translations were submitted to a comparative — lingo pragmatical analysis during the exper-
iment. The authors also sought to ascertain the cause of the difficulty that aspiring philologists and
translators have in comprehending and translating these adjectives.

2. Literature Review

The issues with food discourse and the translation of food names have been studied several
scientists in Chinese linguistics (Lin Hong 2009, Yu Zhang, Jiaying Fang 2020), but the lexical-seman-
tic analysis and translation of complete adjectives expressing the taste of Chinese food have not been
the subject of critical analysis.

Several of the original names of Chinese foods are translated into English in the article #A4L. Lin
Hoéng “HE 5B F ik 1) U AL 5 811E S 2009 by Lin Hong, «Linguo-cultural faults and transla-
tion practice in the translation of Chinese food into English» Understanding a culture involves look-
ing at the mistakes and omissions made when words are translated literally and when the reality is
interpreted. Lin Hong asserts that if you do not recognize that the name of the dish is a component
of Chinese culture, it is possible to make a mistake when translating food names from Chinese to
English. For instance, the famous Sichuan meal is referred to as “f 7R 22" (literally: Fish-flavored
thinly sliced meat pieces). The meal does not, however, contain fish meat. Although, the dish's name
contains the word “fish” the Chinese are aware that no fish is present in it. The Brits, who are unfa-
miliar with Chinese cuisine, interpret the name of this dish in English as «Fish-flavored Pork Slivers»
or «Fish-flavored Pork Shreds» based on the dish's name. When the Chinese say «fish-flavored» they
mean pork with a fragrant, smoky flavor. They can acknowledge the presence of fish in the dish and
comprehend it. In actuality, pork is the main ingredient in the dish “f1 % P £2” and no fish items were
used in its preparation (Lin Hong 2009). Lin Hong examines the issues surrounding Chinese transla-
tion as an illustration considering the issue of cultural misunderstandings in the translation of nu-
merals in Chinese cuisine names: Chinese people frequently employ the lucky numbers &, =, &
, I\ (two, three, five, and eight) in the names of their foods. For instance, the translation of “=J7t4
3k” (Three meals) is «Ox head with tri-colored veggies» Beef, red and white radishes and three
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different kinds of vegetables, all sliced into circles, make up this dish. According to Lin Hong, the
meaning of =JT (three veggies) is misunderstood and translated into the English language of this
dish. In truth, when we look at the history of the dish's name, we can see that there is a claim that the
dish's name refers to the food of the competition victors in ancient China. The Z4 Téngshéng (Ini-
tially examination), the town examination, the general examination, and the palace examination were
the four categories used to categorize the official imperial examinations in the Ming and Qing dyn-
asties. The dish may have been consumed with hopes of success, advancement, and crossing the fin-
ish line because the number 3 in the dish's name relates to the competition's winners. Ling Hong
claims that the English translator rendered the dish's name literally, obscuring the dish's concealed
philosophical connotation. (Lin Hoéng 2009). Naturally, the implicit meaning of the name of this meal
should be clarified or referenced in the text whenever it appears in a work of fiction or whenever a
pragmatic relationship is made between the name of this dish and the word victory. But, in our opin-
ion, the English translator's translation of the dish's name on the menus is accurate. The menus
shouldn't contain a lot of text or quotations for two reasons: first, the consumer should be able to
understand the translation of the dish's name, and second, the translation should include information
about the dish's ingredients. In addition, Lin Hong noted that the translation of food names associ-
ated with person names in Chinese food names, the translation of similes, the errors made during the
translation process associated with the legend of Chinese food names, history, religion, and literature,
and the translation of magical wishes in Chinese food names.

sk, AR BRI SCAEPRIB Y ORISR H94]” In his article titled “Translation as
the mediation of cross-cultural communication: the case of menus in macau” which is based on cor-
pus linguistics analysis, (Yu Zhang, Jiaying Fang) explores the mistakes and shortcomings of Macao
menus. In this study, 71 menus from restaurants in Macao were analyzed, and 84.5% of them com-
plied with linguistic standards and contained only a few details. 2.8% of texts have a high rate of
esthetic faults, while 14.1% of texts are pragmatic functional translations. 1.4% of menus were found
to be wholly untranslated following the criteria. The equivalence level, functional level, and aesthetic
level of the translation are all impacted differently by different translation approaches. (Yu Zhang,
Jiaying Fan, 2020) When menus names are rendered incorrectly, it demonstrates the translator's lack
of subject-matter expertise, the mechanical nature of the translation, the presence of numerous errors
in the rendering of culturally significant words and concepts, the decline in interest of foreign visitors
in the country's cuisine, and a subsequent decline in restaurant patronage. A menu that is accurately
translated is a popular seller. The cornerstone of a successful connection with the restaurant's cus-
tomers and a driver of increased sales, according to academics, is a complete translation of the menus.
(Gulnoza Odilova, 2021)

RERR “BESCAE R FRIEIR T ESE 4 Je W57 From the perspective of cross-cultural commu-
nication, Xiong Xin in his Ph.D. dissertation (2013 titled «On the C-E Translation of the Names of
Chinese Dishes), he proposes that, given that Chinese dish names are typically written freehand or
in the shaky script, “transliteration + translation” “transliteration and literal translation” and “trans-
literation + interpretation + literal translation of the image” should form the basis for future Chinese
language in the process of intercultural communication of Chinese food names. (Xiong Xin, 2013)

3. Methodology

The word gluttony is derived from the Latin verb glutting, which means “to swallow” and the
Old French and Middle English noun gluttony which means «throat» Food processing in its totality,
from locating it to processing semi-finished goods to creating a ready-to-eat product, is included in
the manufacturing of glutonium (Derjavetskaya, 2013).

While learning about the images of the gastronomic world aids in the development of a clear
picture of the life, worldview, culture, and social environment of the country, researching the linguis-
tic aspect of gluttonous discourse aids in deepening the understanding of the gastronomic NLPW
(National Linguistic Picture of the World) of the language. The gluttony cognitive system in NLPW
is mentioned by A. V. Olyanich in his monograph “Presentational theory discourse” According to
him, the term glutonic correlates with the idea of gastronomy (which includes the knowledge of
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culinary art and its application) and is compatible with the glutonic cognitive system of any ethnocul-
tural concepts. The glutonic discourse is also closely related to the linguistic and ethnocultural con-
cepts that include the process of food preparation.

The most concise and logical arguments for gluttony discourse were made by A. V. Olyanich.
The restaurant is described as the gluttony communication hub, and the menus is described as a tool
of communication, based on the form of the gluttony cognitive system he suggests (Olyanich.2004).

The next stage is to produce a menus, that is, a menus, after naming the food and describing its
preparation (i.e., developing a recipe). The definition of “Menus” in English dictionaries is a list of
the foods you can order at a restaurant. The Latin term minutes served as the basis for the French
word Menus (Heimann, Jim Heller, Steven, and Mariani, John. Menus design in America: A Visual
and Culinary History of Graphic Styles and Design 1850-1985: Taschen, 2011). The menus's stylistic
architecture, style, and graphics are examined by linguists from around the world, who then define
it differently. Redis claims that the menus's primary goal is communication. The menus, in Kershev's
opinion, is a sales tool that might affect the customer's decision. Peyves calls the menus a metaphor-
ical «silent salesman».

According to Dr. Ronald Cichy and Philip Hickey, the Menus acts as a bridge between hunger
and fulfillment, and its success is directly correlated with its layout (Yung Wang. 2012).

The Song Dynasty, which controlled China from the X to the XIII century, is where the history
of the menus begins. Like contemporary cookbooks, they had two columns that listed the names of
the dishes (Gernet Jacques. 1962). The 18th century saw the introduction of contemporary menus
throughout Eastern Europe. The first modern menus were created by French restaurateur Pierre Bou-
langer, who in 1765 displayed the list of meals cooked that day and the chef's name outside his res-
taurant for the first time on a sizable sheet of paper with lovely designs (Fellman Leonardo F. 1981)

The menus has gotten better every year, and it is now a genre of gluttonous discourse with its
own creative style, sorts, and unique terminology. As challenging as it is for the translator to translate
something into another language, creating a menus demands considerable expertise and understand-
ing from the author and designer of the menus. It is important to have a thorough understanding of
the structure, methods, and different types of menus before discussing the difficulties with menus
translation.

The menus should be simple, clear, and error-free in both language and spelling. Even the least
profitable dish can become a top seller with careful, menus planning. One of the urgent challenges of
contemporary linguistics is the stylistic analysis of gluttonous discourse genres, nominees of national
food, and research of their semantic and etymological properties. It is impossible to develop expla-
nations of the national food nominees if the lexical-semantic characteristics of the food nominees, the
motive for naming them according to the nature of their preparation, and the preparation itself are
not researched. The translator cannot translate a dish into a menus without understanding its char-
acteristics. It's critical to create models for translating food nominees so that national dishes aren't
just transliterated in restaurants (G. Odilova, Dsc Dissertation, 2021).

To correctly translate the names of the dishes into the menus, the adjectives related to the taste,
shape, and preparation of the food must be given correctly in the translation. The adjective is de-
scribed as follows by Z.T. Kholmonova in her textbook «Introduction to Linguistics» (2007): 1. The
subject denotes an object's sign; it provides the answer to the question “how”

An adjective is a word group that designates an object in linguistics. The word sign has a broad
definition in grammar and refers to a sign based on its color, size, form, appearance, feature, etc.,
such as red, wide, pleasant, etc.

Adjectives are gradable words that mostly describe an object and sporadically describe an action:
ared pen, a white dove, speaking well. (Sayfullayeva R.R., Mengliyev B.R., Bogiyev G.H., Qurbonova
M.M.,, Yunusova Z.Q., Abuzalova M.Q., 2009, )

There are nine categories of adjectives in this study guide: 1. A distinguishing feature. 2. A status
adverb. 3. A formal adverb. 4. A property that denotes color. 5. Tasty attributes. 6. The smell. 7. Meas-
urement. 8. Positional quality. 9. Adverbial adjective.
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Words that connect to a noun-subject and indicate its sign are called adjectives. (U. Amonov,
2021)

In Cambridge Grammar of the English Language, adjectives are characterized

as expressions “that alter, clarify, or adjust the meaning contributions of nouns”, to allow for
the expression of “finer gradations of meaning” than are possible through the use of nouns alone
(Huddleston and Pullum 2002).

(See Dixon and Aikhenvald 2004 for a detailed discussion of the cross-linguistic properties of
adjectives.)

Some researchers, including Lewis (1970), Wheeler (1972), Cresswell (1973), and Montague
(1974), have taken the existence of non-intersective interpretations of adjectives as evidence that ad-
jectives do not denote properties, but rather must be analyzed as expressions that map properties
into new properties. Recent work on semantic relativism (see chapter 4.15) has focused extensively
on differences in truth judgments of sentences containing adjectives of personal taste like tasty and
fun (see e.g. Richard 2004; Lasersohn 2005; MacFarlane 2005; Stephenson 2007; Cappelen and Haw-
thorne 2009), and researchers interested in motivating contextualist semantic analyses have often
used facts involving gradable adjectives (recall the judgments in (23) which show that the threshold
for what “counts as” tall can change depending on whether we are talking about jockeys or basketball
players) to develop arguments about the presence (or absence) of Contextual parameters in other
types of constructions, such as knowledge statements (see e.g. Unger 1975; Lewis 1979; Cohen 1999;
Stanley 2004, and chapters 3.7 and 4.14).

4. Data collection techniques

For our scientific investigation, we first examined the menus of Chinese restaurants in Uzbeki-
stan and the CIS countries, identifying the Chinese taste adjectives that were incorrectly translated
on the menus. Following that, we will attempt to determine the number and cause of translation
errors by translating sentences containing these adjectives to determine the level of understanding of
these adjectives by graduates of the Chinese language translation department. By incorporating the
translation of full adjectives into a linguistic analysis, we will attempt to determine why these adjec-
tives are translated incorrectly. Following that, recommendations are developed by studying the
main educational literature and textbooks in this direction to, eliminate the cause of this error.

To conduct our scientific investigation, we first looked at the menus of Chinese restaurants in
Uzbekistan and the CIS nations and noted any Chinese adjectives that had been mistranslated. Then,
to assess the degree of comprehension of these adjectives by the graduates of the Chinese language
translation department, we will attempt to identify the quantity and cause of translation errors by
translating the sentences using these adjectives. By putting the translation of entire adjectives through
linguistic analysis, we will attempt to determine why these adjectives are translated improperly. Af-
terward, by examining the primary academic literature and textbooks in this area, suggestions are
made to get rid of the error's root cause.

5. Research design

The lexical, semantic, and cultural meanings of taste adjectives in the Chinese language are an-
alyzed in the conducted research. Errors made by translators in the translation the following adjec-
tives in Chinese are studied from the point of view of translation studies. Transformational methods
for translating adjectives in Chinese are developed. The linguistic and cultural aspects of the adjec-
tives of taste in the Chinese are revealed based on sources in the Chinese language and literature.

The study that was undertaken examines the lexical, semantic, and cultural meanings of taste
adjectives in Chinese language. Chinese taste adjectives' translation mistakes are examined from the
perspective of translation studies. Analyses of which adjectives in Mandarin are translated using
transformational approaches. Based on sources from the Chinese language and literature, the linguis-
tic and cultural facets of the Chinese adjectives of taste are disclosed.
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Figure 1. The experiment produced a general result.

The following sentence were provided to the students to translate from Chinese into Uzbek: &
BEEPESZVENEMZ —, BOVEWERSE. HK. EIRFE- Seaweed is one of the most well-
liked foods in China since it is tasty, light, and nutritious.

The adjectives light, nutritious, and wonderful taste are in the first sentence of the examples;
fried, typical, and aromatic adjectives and adjectives are used to describe the food in the second sen-
tence; easy-to-prepare food and hot qualities are in the third sentence; bitter and sour adjectives are
in the fourth sentence; a fragrant expression and a bitter taste are in the fifth sentence; the bitter taste
is in the sixth sentence; delicious is in the seventh sentence; and sweet is in the eighth sentence. Sixty
students were given these sentences to translate from Chinese into Uzbek.

The following errors were made by students when translating the aforementioned adjectives
only the first sentence and other results we will give in the general results of the experiment:

1. Seaweed is one of the most well-liked foods in China because it is tasty, light, and healthy -
examination of the first clause:

Simple (food) 45 students successfully applied the j&i# qingdan adjective. One student used
the term F R lingshi, while 14 students used # qing.

i&#% gingdan is the original Chinese translation for the “light” character brought about by the
food's preparation and digestion process. This adverb is more frequently used when describing cui-
sine. The term ;&% qingdan “{ 1A #” is used bland meals with a mild flavor and color. For in-
stance:

The adjective of “;&#” qingdan is referenced in the passage “FAERE S IR FEMRZ Y, THIRZ
4%, FrLAEA” in Ming Zhang Ding's «Conversations of Fang Zhou»- Consume a lot of healthy food
regularly rather than heavy meals. The adjective j&# qingdan in this phrase refers to light fare.

In the third chapter of the fifth chapter of the masterpiece of Chinese traditional literature «A
Dream of Red Rose” i&i# is used as follows: “B§3% MLIEHE, E5MREZMEIALLMN,
HREREWREFER, YWHIEHM. - «Fortunately, Xing Wen was a guy who did not use his strength
even though his illness was severe. Su Xi also ate diet cuisine that was light and healthy. The adjective
7B is used in this example's definition as well.

In the 37th chapter of «My Twenty Years of Strange Adventures» it is stated that «Eif & : &
TG, A E R, EETER SR>, Xu Yu remarked: «On vino about that, I believe it
would be wiser to purchase something lighter. ;& qingdan adjective is used in its meaning,.

Three definitions of the characteristic ;&# qingdan are provided in the «Dictionary of Modern
Chinese Adjectives». The first one has a light and a strong, not light, meaning: ;F#%HITEEFIFEITE /I
BEH . - A faint floral scent drifted from the little yard.

The second definition is to conduct a modest amount of business: ILAEREM 1) 2E ARG . -
The textile industry's current turnover is very low.
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7B is the translation of «food without fat, easily digestible» in the third sense of the Chinese
word JFX:HBEEIZFXMEY- I like to consume modestly.

The comments made about the adjective J&# in both dictionaries serve as evidence that this
word was generally used properly when the sentence was being translated from Uzbek to Chinese.

However, it is incorrect to refer to the dishes' adjective as # qing, which conveys the load's
lightness and is directly translated from Uzbek to Chinese. The definition of the word % ding is
given as follows on page 176 of the «Dictionary of Modern Chinese Adjectives»: (1995)

1. Lightness: MBS AR . - It is incredibly light.

2. The lack of quantity, the lightness of the level: - Lzl A& IPHE, BHRATIEY). - The
athletes worked hard and did not leave the field due to minor injuries.

3. Unimportant meaning: X {XVRFTEAEEF! - This time your responsibility is not light!

4. Simple equipment and low load: REEAXFEF R, - There is very popular light
cavalry in Inner Mongolia.

5.Easy: EZWri# %K. -1like to listen to light music.

6. To use less effort: —EBHERN, AW KE. - Take it slow and put it down slowly, care-
lessness is not good.

7. Casual, careless, not serious: YI1Z)#%5%35)). - Don't do it carelessy.

The use of the adjective # qing of food in the food discourse has led to rhetorical, methodolog-
ical, and semantic confusion because there is no information about the easy digestion or preparation
of food among the meanings provided in the explanatory lexicon.

F & lingshi Snacks that are simple to consume and digest are referred to as.

According to the «Online Annotated Dictionary of the Chinese Language» it is a supplemental
food item consumed in between main meals and implies a snack. Products that are typically eaten in
China in addition to three meals a day. Candy, dried fruits, pistachios, almonds, and canned items
are a few examples of such products. In the writings of well-known Chinese women authors Bing Sin
and Ding Lin, the term “F & lingshi” appears.

Bing Xin, a children's author, penned «Dispatches to a Young Reader» with the phrase “F MJ&
& RAZFRM- The literal definition of the phrase F & lingshi snack: «I haven't had a snack since
I was sick a snack». In his novel «Pine Nuts» author Ding Lin, who enjoys bringing attention to the
suffering of women, wrote, “7E BRI, X HH A —ZR /M. - «In the daytime, there are
small stalls selling snacks. In the word «F & lingshi» the word «F & lingshi” is also used to refer to
arefreshment. The word «&ZF & » cannot be used in the translation provided for the exercise, according
to the definitions provided. It doesn't line up with the translation's or the sentence's sense. The index
of sentences translated by upcoming translators is based on the research above:

Table 1

The type of transla-
No Light (food) Result
tion

45 - Number of stu-
Equivalent transla-

1. JH% qingdan dents who translated
tion
correctly
Functional transla- 14 students in the in-
2. ¥ qing
tion terference method

1 student made a mis-
3. F A lingshi Translation error
take
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The first line of the analysis's translation of the word «nutritious» is as follows: 5 students
accurately translated the phrase «the adjective of nutritious (food)» as “4¥ AREE|E )" ling rén
gandao bdo zu de” while 55 students used the phrase «E& 7+ % yingying féngfu « to convey the
meaning of the word.

On the Chinese language website «Daily Learning English» it is written, “Ts A BMIFZIRT”
delicious fRILZ=HIf15? In the article entitled (Do you know other adjectives for the taste of food
other than delicious?), the following sentence is included in the explanatory definition of 5 AR
/2 ling rén géndao bdo zu de, which expresses the meaning of hearty:

YERR RPN, K25k NEEIMIE . - Crab is not only scrumptious but also very nourishing.

The words « & ANRREIHE ] - ling rén gdndao bdo zi de” together denote the food's nutritional
value. The passive participle word % ling is frequently used interchangeably with the noun it
rang, but this does not alter the sentence's overall meaning. The richness of the food is what the ex-
planation for the Chinese character 45 AR&E1f /21 ling rén gandao bdo za de signifies.

The term «compound» is more commonly known as «fRAEZ ik AML[) hén réngyi rang rén bao
de» which refers to a substance that readily fills a person in line with its nutritive adjective. This
meaning is the most practical for Chinese people. Examples include: &H. 4[4E£ &Y, BikAM
o MBRXAWMKAIEZRBR. M. BOKKEWATREEFRR A, BB R &=, A5
&{E. - Foods high in protein and plant bases are more nutrient-dense When you compare the three
major nutrients that provide energy-protein, fat, and carbohydrates—you'll see that protein is both
very low in fat and rich in saturated fat.

The word ik Al rang rén bao means “nutritious” in this context. From the analysis, we can
conclude that when we translate the nutritious adjective into Chinese, & AR&EIY /1) ling rén
gandao bio zt de (one feels full), REZ ik ALK hén réngyi rang rén bao de (easily which satiates
a person), is translated interpretatively in forms such as ik A#fi rang rén bao (which satiates a per-
son). Since there isn't a single adjective in Chinese that can be translated exactly to mean «nutritious»
the meanings may be altered. Instead, the Chinese use descriptive adjectives. We can see that many
students rendered this sentence incorrectly. (5 students were able to translate it correctly)

55 students substituted EF*F & yingying fengfl, a functional equivalent rich in nutrients, for
its nutritive adjective. To examine:

B 7£- yingydng- is a term related to the noun group that is required to ensure the growth, devel-
opment, and other essential activities of the organism, according to the renowned Oxford Languages
online dictionary. is a collective word for nutrients: B¥)'E 7 /2 SRR EZKHF R, FAZ
M—A N R B AR, BWE IR 2T IR - Since a person is only made up of cells and
food is the source of nutrition, food is the single most essential factor in determining one's health.
Speech for nourishment is & 7=- yingying.

In addition, the expression & 7%- yingyidng “ix & inl A [m) i S iRFia] 2% 2], A IHCZ AR E TR 15k
B ” can be used to characterize a person's emotional and spiritual nourishment. - «This is the prac-
tice of poets taking lessons from classical poetry and getting artistic nourishment from it» reads the
eighth chapter of the 1982 book «Reading». The artistic meaning of food in this phrase is to provide
nourishment; it has nothing to do with the food's nutritional value.

In its second meaning, which is connected to the E77- yingyang word family, it denotes that
the organism takes in the nutrients required to ensure important processes like growth and develop-
ment. For instance, the word «& 7% & 1£» refers to bodily nourishment. According to the study, the
lexeme 77~ yingydng cannot be an adjective because neither of its two meanings concern to the
richness of the food. This function is translated into Chinese using a counterpart that is similar to the
word “nutritious” in English. These are the outcomes:
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Table 3
No Nutritious (food) The type of translation Result
REZIENMR, 2N
JEFNLH - hén ré- 5 - The number of
1. | ngyirang rénbaode/ | Annotated translation | students who trans-
ling rén gandao bdo zu lated correctly
de
EIFEE yingyang
2. Functional equivalent | 55 students used it
fengfu

In the translation of the first sentence under analysis, 7 students used the Uzbek adjective 3%
] xianméi in their translation, BRE#FIZ weidao hao chi 2 words, adjective HBRJL you wei er — 1
student, 12 students used £ jia, 3Bk méiwei — 10 students, & ydo -1 student, HEFEF ydu wén
jingcdi- 1 student and 16 students used the definition of BRiE}#F weidao hao. Following is the analysis:

On page 231 of «The Dictionary of Modern Chinese Adjectives», the adjective #f3£[#] xianméi
de is given two different meanings:

1. For food products, the taste is delicious: BE EEHCEE LR, S ANERAM . - There
are wonderful dishes on the table, and it tickles the appetite.

2. Qualifying the abundance of plants and vegetables: JHB&SSRIN - FFi [ 3R 1 fE%c. - The
streets of the city are now full of budding trees.

The adjective 3£ #] xianméi de is based on the above analysis, it is used to express the won-
derful taste of food, and given in Uzbek, Seaweed is one of the most popular dishes in China, it is
light, nutritious and has a wonderful taste. fully corresponds to the wonderful word in the sentence
“has”. When translated using this adjective, the sentence meets the translation requirements.

LRiE 3712 Weidao hao chi The words BEi# weidao - taste (noun word) and #F1Z hao chi (adjec-
tive word) are analyzed below in our paper. It means delectable when interpreted literally. To ensure
that there are no grammatical or stylistic mistakes, the translator must accurately translate every
word used in the written translation process. It might be sufficient to use the word to convey the
wonderfulness of the flavor. The taste is excellent, but the sentence's meaning suggests that it does
not equivalently convey how great the taste is “BRiE#FIZ weidao hao chi”:

One student, who contributed to the experiment analysis with his translation work, used the
phrase «HBRJL y6u wei er» to describe the food's exceptional adjective.

Three interpretations are listed for the word «HBEEJL ydu wei er « in the PG 8 online
dictation:

1) Which translates to «delicious» conveys the superiority of food's flavor. IXKEA M, FHZN-
This cuisine is delicious, and I enjoy eating it.

2) Smelly: This adjective refers to food items that have an unpleasant odor. It is frequently used
to describe food that is stale, bitter, or nauseating: AW |, Iz T =T ). - I felt sick after con-
suming the food because it was a little bitter.

3) When the word «surprising» is translated, it refers to the novelty and fascination of the objects:

IXME /N ETR AR L. — This tiny image is really lovely.

In all three instances, the word HBRJL y6u wei er can be translated verbally as «delicious» to
describe the flavor of the first dinner. We can see that the translation is used using the functional
equivalent technique because «awesome» has no meaning.

Additionally, because it can mean things like sour or smelly when used to describe Chinese
cuisine, the word «FRBRJL ydu wei « is less frequently used in a positive context.
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It is clear from the sentence {£&£#&F#¥f that the illustrious Chinese philosopher Laozi used this
term to refer to a handsome soldier. The student used the word-for-word translation technique, ac-
cording to the analysis presented above, because the definition of food does not imply that it is won-
derful.

Twelve students mistranslated the «& ydo» adjective, which refers to «food with great taste» as
the word «%& ydo» because, according to the Chinese online dictionary, «& ydo» is a noun. The term
«z» describes goods like prepared beef and meat dishes. In Sima Guang's «Taste Economy and Health
Index» for instance, HIEFHE. E&. RE (F, TEMXE) the term «delicacy» is used to describe dried
meat, glutinous rice, and veggie broth. It was established from this example and the provided defi-
nition that the word & ydo was a translation error and was not used to mean wonderful.

When translating the meaning of excellent taste, one student used the Chinese phrase & [ff§#%
y6u wén jingcdic The phrase HI# ydu wén which is part of the compound, denotes hearing. &%
jingcdi is a term that belongs to the adjective word family and is used to describe speeches, perfor-
mances, exhibitions, and articles in the sense of being superb, wonderful, or in some ways exceeding
expectations.

Despite having a beautiful meaning when translated from Uzbek to Chinese, the word «{&%
jingcdi» only has a restricted range of uses and #&%2 jingcdi cannot be used to describe the flavor,
appearance, or shape of food.

#&% jingcai interference incident, a student studying a foreign language made a grammatical
error. As a consequence, this word was used as a function of % jingcdi. As evidence for our
assertion, (3CE-RE) : BEEWER, HREHZR, FTE T HFAARERSH  isthe Song Yu's Se-
lected Works, p. «Bring Spiritual Brilliance to Each Other» according to Li Shan's Note, and «Looking
Forward a Little, We Gave Each Other a Wonderful Gift» % jingcai which means «gift» is meant
to be bright, beautiful. It has evolved to take on the connotations of a spiritual radiance, as is evident.

The word-for-word translation technique was applied by 16 students BfiE#F weidao hao.
Firstly, it translates to «Tastes good» in Uzbek, according to our analysis. The excellent adjectives
translation was in high demand. If #F hao is translated as having a high adjective, it cannot be used
to mean an excellent adjective.

The Chinese online lexicon defines the adjective 3Bk méiwei as having a sweet, delectable, or
pleasant taste. The definitions of sweet and delicious are expressed in the following sentences:

MEREARLE B R RERAIFELLAMi. - Those tomatoes are much better than they appear, you see.

ERMIRITE NREZ AL EHNIE, - Women are powerless against delicious, dark chocolate.

10 students used the adjective 3Bk méiwei to give the meaning of great taste in the translation,
but according to the analysis, the adjective 3EBk méiwei only has the meaning of sweet and delicious,
and during the translation process, the students translated by the method of lexical-semantic equiv-
alence. Following are the findings of the outstanding adjective translation analysis:

Table 3
The type of transla-
Ne Delicious (taste) Result
tion
17 students trans-
1. i 22 1) xianméi de Equivalent translation

lated correctly

Lexical-semantic
2. | WRIELFHZ weidao hao chi Used by 2 students
equivalent

Functionally equiva-
3. AL you wei er Used by 1 student
lent
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4. £ jia Literal translation Used by 12 students
Lexical-semantic
5. FIR méiwei Used by 10 students
translation
6. F ydo Translation error Used by 1 student
7. 5% fingcai Functional translation | Used by 1 student

Lexical-semantic
8. UkiE 4 weidao hao Used by 16 students
translation

7. Discussion

In Chinese, there are five main categories of taste adjectives: pungent, bitter, sweet, sour, and
salty, which describe tastes such as sweet-salty, bitter-sour, and sour-sweet. Because has been stated,
there are cases where adjectives or words expressing taste are missing or not completely translated
during the translation process into other languages. It is critical to understand the categories of qual-
ity and taste in Chinese cuisine when translating from Chinese to Uzbek. To do so, the translator
must have a thorough understanding of the original language and culture. The variety of flavors in
Chinese cuisine, primarily bitter, sweet, and salty, creates many difficulties in translating it into the
languages of the CIS countries. It is critical to study the original text thoroughly, to use an equivalent
translation when translating adjectives related to the category of taste, or to use descriptive transla-
tion methods if there is no such category of taste in the language to be translated.

Currently, Chinese language classes in the Republic of Uzbekistan's higher education institu-
tions are designed for foreign students in the PRC, and textbooks published include ###E#fE (HSK
102030405, 6) 7, “ESEADGEY,  EHEDGE7, “DUEERE, CRBEDGE”, “BTIZEE” and
others. Taste adjectives are only mentioned in the text in these textbooks. In the linguistics subjects of
«Lexicology» or «Practical and theoretical grammar,» only four hours are allotted for topics related
to the adjective word group, and information is presented on 7-8 pages. For example, on pages 50-57
of Chinese scholar DsC S. Hashimova's book (S. Hashimova, 2017) «Grammar of the Chinese lan-
guage» the topic «Adjective» is discussed. There are only a few words related to HSK level 4 among
the 1200 words.

60 students were assigned 10 sentences to translate from Chinese to Uzbek as part of the exper-
iment's analysis. Both the second and third phases of philology are areas of study. Of these adjectives
given for translation, ;&% gingdan - light (food) adjective was translated in 11% equivalent transla-
tion method, REFZ L AMRK)/ HAREEIM L hén réngyi rang rén bao de/ ling rén géndao bdo za
de - nutritious (food) adjective 1%, %3] xianméi de - delicious (taste) adjective 4% student, 13% of
students used the term & xiang- (taste) aromatic; «fij . jiindan» which means «easy (to prepare
food)» 2% of students; # ré - hot (used to describe the adjective of food) 9% of students used; the
word «#f la»- bitter 13% of students used; 15% of students use the word B suan- sour (tasting)
adjective;

4¥1Z  hao chi - delicious (meaning «tasty») 15% of the class, & tidn sweet (taste) character 3Bk
JLHJ méiwei er — delicious was translated by 3% of students from the original, which was spoken by
14% of the students. According to the analysis, students translate using a basic Chinese-Uzbek dic-
tionary throughout the class;

4¥1Z hao chi - delicious (meaning «tasty») 15% of the class, & tidn sweet (taste) character 3Rk
JLEJ méiwei er — delicious was translated by 3% of students from the original, which was spoken by
14% of the students. According to the analysis, students translate using a basic Chinese-Uzbek dic-
tionary throughout the class.
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8. Conclusion

Additionally, the textbooks provided to students learning Chinese do not contain lexical-seman-
tic analyses of every word. Students make mistakes about where to use synonyms due to the inter-
ference effect. Of course, it is normal for a person learning a new language to experience interference
in their speech. However, students specializing in translation and philology must be able to use
words properly in conversation and during the translation process. The absence of Chinese-Uzbek or
Uzbek-Chinese dictionaries, descriptive translations of many adjectives with the feature of synon-
ymy, or dictionaries linked to food discourse suggests that thorough scientific study should be done
in this area. The conclusion is that Uzbek students and Chinese language learners will benefit greatly
from the development of an explanatory dictionary of Chinese synonyms and dictionaries of adjec-
tives used in food discourse.
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